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With World Environment Day on June 5, it becomes
imperative to gauge our role in promoting a sustainable
living, not only for ourselves but for our future
generations too

|Shehzin.Shaikh

@timesgroup.com

H
enry David
Thoreau, a fa-
mous philoso-
pher, had once
said – What is

the use of a house if you don’t
have a decent planet to put it
on? – And no time is better
than now to remind us all
about how important a
healthy environment is for
the survival of human habita-
tion. But are we doing enough
in order to strike the right
balance between environ-
mental protection and realty
development? What are the
measures being taken by the
developers in the recent past
to ensure that green living be-

comes the ‘new norm’? Let’s
understand…

FOR A BETTER
ENVIRONMENT:
Mumbai lately, has been
termed as a ‘heat island’ due
to climatic changes taking
place at a rapid pace. And this
phenomenon has not gone
unnoticed by realty develop-
ers and Mumbaikars. There-
fore, there have been concen-
trated efforts that are being
taken by the government and
real estate developers in or-
der to promote green and
sustainable living. “In the last
few years, we have witnessed
an increasing trend towards
the adoption of green build-
ings in cities such as Mumbai.
People have become aware

that such structures are built
in harmony with nature.
They consume less water, op-
timise energy efficiency, con-
serve natural resources and
generate less waste, while
providing healthier living
spaces for occupants (as com-
pared to conventional build-
ings). For residents, this
translates into tangible bene-
fits in the form of savings in
water and electricity utilities,
while intangible benefits in-
clude enhanced ventilation,
adequate daylight, superior
air quality and an overall
sense of harmony and well-
being,” says Jaimin Desai,
head - design and sustainabil-
ity, Mahindra Lifespaces.

>> Continued on page 2

For a GREENER
TOMORROW  

T
he decision to buy a home has
always been driven by a cultural
sense of belonging in India. And
even in the modern times, the way
property is bought by young

home-buyers testifies to that overriding
financial and emotional needs of the new
generation. That is even more pronounced
in Mumbai city where millions aspire to
own a home that is in a convenient location
with access to the best infrastructural and
social facilities. Over the last few decades,
the government has made relentless efforts
to initiate major infrastructural projects
that span the entire length and breadth of
the city. This has made some of the hitherto
less-preferred places make a mark on the
map of Mumbai with large number of home-
buyers seeking to buy property in places like
Ghatkopar, Chembur and the eastern
suburbs. With everyday passing, these less
preferred areas have suddenly become
hotspots for real estate investments. These
trends have also resulted in many
developers building what is now considered
as ‘mixed development’ of 1-BHK, 2-BHK
and 3-BHKs in the same project. This also
means that home-buyers now, have a choice
to buy a property in prestigious projects in
the suburbs of Mumbai according to their
budget as the options offered have become
varied. These newly discovered locations
have also helped developers understand the
changing market dynamics of the city. The
fast-paced infrastructure development,
coupled with many of the job oriented policy
changes by the state government, have
ensured that the drop in property prices,
owing to demonetisation late last year, has
been neutralised effectively. It has been
observed that locations with better
connectivity have always been on higher
demand and now, they command a good
price. Hence, the eastern suburbs will soon
be picking up pace with several new projects
in the pipeline. There is also the changing
paradigm of customer behaviour at play
here. The high property prices lead to
customers choosing smaller unit sizes like 1-
BHKs over 2-BHKs or larger homes. 
1-BHKs come with the double benefit for the
end-users as much as for the real estate

investors. It would only account as a good
investment in the long run. With this
change in customer behaviour, lately
developers have started to offer the 1-BHK
configuration along with larger homes so
that buyers have the choice of what they
want in a project with superior amenities
and lifestyle within a given budget.
Developers are creating more options for
home-buyers in Chembur, Ghatkopar,
Goregaon and Powai with offers of a 1-BHK
as the demand has risen considerably in
these areas. In a nutshell, the turn of the
millennium has witnessed more and more
people who have recently come into the
middle-class bracket choosing 1-BHKs in
consonance with their budget and future
plans. On the other hand, developers
cannot afford to ignore this group owing to
their high conversion rate. The real estate
market in its entirety, is now customer
driven. And what has come as an icing on
the cake are the recent decisions of the
central government to confer the
infrastructure status to affordable housing,
reduction in home loan interest rate and
RERA. Developers are now perforce
acknowledging that the customer is indeed
the king.

CHANGING CUSTOMER
TRENDS IN MUMBAI
FORCE DEVELOPERS
TO VISIT DRAWING
BOARD AGAIN

AMIT BHAGWAN WADHWANI 
DIRECTOR, SAI ESTATE CONSULTANTS
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T
oday, the young, ambitious and empowered youth is
looking to secure its future and attain financial stabili-
ty by investing not in luxury cars or high-end technolo-
gy but instead, in real estate. And the reasons are
aplenty. Mayur Shah, managing director, Marathon

Group mentions, “Mumbai is the financial hub of the country
and therefore, individuals from all over, come to Mumbai to lead
a better future. And what better way than real estate investment
to secure your future? With the government pushing the agenda
of affordable housing and banks introducing lower interest
rates, the environment is just ideal for prospective young home-
buyers.”  

WHAT’S TRENDING

IMAGESBAZAAR

■ Name:
Swapnil Sunil Shejwal

Age: 29
Profession: Central 

government employee
Area: New Panvel

“I had always wanted to own a
house of my own. If I buy now,

I would be in a position to avail a
home loan at a good interest rate
with a longer payment duration.

I feel it’s always ideal to pay an
EMI and own a home than rent

one.”

■ Name: Shodhan Hegde
Age: 36

Profession: Brand design
manager

Area: Virar

“As someone who has spent a
major part of his life in rented

flats, buying a home always was
on my wish-list. Of course, it

brings added financial
responsibilities but the returns
- financially and emotionally -
make it worth the effort. After
conducting my due-diligence,
I came across a flat that had

modern amenities, was within
my budget and built by a

trusted developer. Hence,
I went ahead and bought my

dream home.”

■ Name: Anishsinh Rajput
Age: 29

Profession: Manager

Area: Chembur

“Due to the rapid
infrastructural developments,

many areas in Mumbai have
become property hotspots and

are expected to give good
returns. Currently,

I have invested in a flat at
Chembur, keeping in view, the

long-term returns.”

The working youth of today,
wants to stay closer to their

workplace and avoid travelling
long distances. According to Lalit
Makhijani, chief marketing offi-
cer, Godrej Properties Ltd, “Tra-
ditionally, due to the existence of
the joint family system, buying a
home was a decision taken ma-
jorly by the elders. However,
with the current change in
trends skewed more towards nu-
clear families, we are seeing a lot
of youngsters investing in homes
in Mumbai. There is a segment
of population (age group
of 28-35 years), that is
in the mid-level or rel-
atively senior posi-
tions in their careers.
They have the dis-
posable income and
are willing to take the
plunge sooner than
their parents did. They are
now breaking from the tradition-
al family set-ups and buying
homes where they can live on
their own terms.”

With the realty sector making

the shift towards afford-
able housing, a young
home-buyer can now
think of buying a home
in his/her dream city.
Rajeeb Dash, head, cor-
porate marketing, Tata
Housing says, “Today’s
youth is well-travelled and aware
of the different cultures and
lifestyles adopted abroad. Hence,
they are keen to invest in homes
that reflect that very lifestyle and
personality.”

Experts believe that the re-
quirements of the home-buyers
may vary. Where some opt to live

in luxury homes in the suburbs,
others are particular about

their homes being smart
or eco-friendly. Sanjay
Jain, managing direc-
tor, Siddha Group
says, “The younger
generation is very

cautious while choos-
ing a home as it seeks the

convenience of adequate
social infrastructure, ease of
commute to their workplace,
leisure activities, etc.”

Sushil Raheja - CEO, Raheja
Homes Builders & Developers
agrees, “Employment is a big
propeller of residential real es-
tate - greater the employment
prospects in a particular area,

THE
EMERGING

YOUNG
AFFLUENT

CLASS
TODAY, IS

WELL-TRAVELLED AND WILLING
TO INVEST IN HOMES THAT 
REFLECT ITS LIFESTYLE AND

STATUS.

RAJEEB DASH,
HEAD, CORPORATE MARKETING,

TATA HOUSING

MUMBAI
HAS SEEN A

RISE IN
PROPERTY

SALES
BECAUSE

THE YOUNGSTERS ACROSS
THE COUNTRY ARE INCLINED
TOWARDS THE CITY DUE TO
ITS VIBRANT CULTURE AND
EMPLOYMENT PROSPECTS.

SRINIVASAN GOPALAN,
GROUP CEO, OZONE GROUP

MUMBAI IS
THE

FINANCIAL
HUB OF THE

COUNTRY,
AND

THEREFORE, INDIVIDUALS
FROM ALL OVER THE COUNTRY
COME HERE TO LEAD A BETTER

FUTURE. 

MAYUR SHAH,
MANAGING DIRECTOR,

MARATHON GROUP 

EMPLOYMENT
IS A BIG

PROPELLER OF
RESIDENTIAL

REAL ESTATE -
GREATER THE 

EMPLOYMENT PROSPECTS OF A
PARTICULAR AREA, HIGHER IS

THE DEMAND FOR HOMES. 

SUSHIL RAHEJA,
CEO, RAHEJA HOMES BUILDERS &

DEVELOPERS

WITH THE
CURRENT

CHANGE IN
TRENDS
SKEWED

MORE TOWARDS NUCLEAR
FAMILIES, WE ARE SEEING A

LOT OF YOUNGSTERS INVEST-
ING IN HOMES IN MUMBAI.

LALIT MAKHIJANI,
CHIEF MARKETING OFFICER,

GODREJ PROPERTIES LTD

WITH MORE
AND MORE

YOUNG 
SINGLE 

INDIVIDUALS 
GETTING INDEPENDENT AND
EARNING HIGHER SALARIES,  
INVESTMENT IN PROPERTIES
SEEMS LIKE THE NEXT BEST

LOGICAL STEP. 

PUNIT AGARWAL,
MD AND CEO, NIRVANA REALTY 

better is the demand for houses.
Also, real estate prices in Mumbai
are multiplying on a daily basis,
thereby assuring double the re-
turns of one’s investment.”

Real estate is an asset that will
never see a decline in value and
this has prompted young profes-
sionals to invest in it. Srinivasan
Gopalan, group CEO, Ozone
Group says, “Mumbai has seen a
rise in property sales and rentals,
as youngsters have been drawn to
the city due to its vibrant culture
and job prospects. They have also
realised that property prices will
always rise rapidly in Mumbai and

offer them an ROI advantage,
(since real estate is the

only asset that contin-
ues to appreciate).”

Zinal Doshi, an
education consult-
ant says, “I am plan-
ning to buy a house

at Ghatkopar soon for
my personal use, since

I don’t think investing in
gold or stocks  would give me as
good returns as real estate would.”
Besides, a large number of young
buyers happen to be women today,
who are financially-independent
and empowered and look at own-
ing an asset. Also, Mumbai is seen
as a safe city for single and work-
ing women. Leading banks are also
keen to offer home loans to
women at lower rates, as they feel
that women are less likely to de-
fault.     Punit Agarwal, MD and
CEO, Nirvana Realty concludes,
“With young individuals getting
independent and earning higher
salaries, they are looking to invest
in properties. Besides, it is good to
invest at a young age before get-
ting married, particularly for
women, as they can get higher re-
turns in the future.”  

YOUTH SPEAK:

Young home-buyers today are not shying away from
investing in real estate. Their (realty) priorities are

set, claim experts 

Millennials
indulge in (home)

shoppingTHE EMERGENCE OF
NUCLEAR FAMILIES:

REAL ESTATE -
A GOOD
INVESTMENT OPTION:

THE AVAILABILITY
OF LUXURY AND
AFFORDABLE HOMES:
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